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The number of paid and organic likes for your Page over a specific period of time.

Daily data is recorded in the Pacific time zone 1w 1M 1Q

Total Page Likes as of Today: 1,114

Total Page Likes

Net Likes

Net likes shows the number of new likes minus the number of unlikes.
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Total Page Likes as of Today: 1,585

BENCHMARK
Compare your average Total Page Likes
performance over time.

Total Page Likes

Net Likes
Net likes shows the number of new likes minus the number of uniikes.
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Twitter report includes monthly insights and information related to no of tweets,
number of tweet impression and account followers

Tweet activity

Your Tweets earned 2.9K impressions over this 31 day period
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Impressions: 2900
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W Analytics Home Tweets Audiences Events Morew

YOUR TWEETS
During this 31 day period, you eamed 84
impressions per day.
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Try Promote Mode

Engagements
Showing 31 days with daily frequency

Engagement rate

8.3% engagement rate
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Tweet activity
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Your Tweets earned 3.6K impressions over this 28 day period
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s Top Studio o7 - Sep2?
srmie  Looking for wedding photegrapher in Delhi? Visit Top
Studio and book your date today with professional and
experienced pre wedding photographer in Delhi at
photo blog/ /27 hes.
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Impressions: 3600
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& Export data

OUR TWEE
During this 28 day period, you eamed 124
impressions per day.
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Linkedin report includes monthly insights and information related to no of post, number of
pageview and account followers

Page Content Suggestions Analytics ¥ Activity @

Admin tools w  Page Content Suggestions Analytics ¥ Activity @ Admin tools v

Visitor metrics @ Time range: Jul31,2019 - Aug 30,2019 ¥ Page: All Pages ¥  Metric: Page views v Visitor metrics ® Time range: Aug 31,2019-Sep27,2019 ¥ Page: AllPages ¥  Metric: Page views v

Aggregate desktop and mobile traffic  off (TJ) Aggregate desktop and mobile traffic off ()
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